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And Justice For All?
With crime affecting John Q. Grocer, all businessmen and 
citizens as well, increasing, The Food Dealer staff felt it would 
be most appropriate to run the above cartoon. Holdups are in­
creasing, as is burglary, arson, pilferage and looting. Prisons 
remain partly filled, as court decisions become more lenient.

Pool Insurance — Page 6
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Support These AFD Supplier Members
A C C O U N T IN G ,  IN S U R A N C E
Brink, Earl A . (Insurance) ...............  . .962-7150

G oh s, Invento ry  Service  .......................V E  8 -4767

Peter J . K iron  A g e n c y  ...........................Ch icago

M o e  M ille r  A cc o u n t in g  .......................... 547 *6620

B A K E R IE S
A rch w a y  C ook ie s  .................................. 532-2427

A w re y  Bakeries ..................................TY  6 -5700

Bonn ie  Bakers . ...................................... 893 -3260

Farm Crest Bakeries ............................ TR  5-6145

G rennan  C o o k  Book Cakes .................T A   5-1900

H ekm an Suprem e  Bakers ....................... KE  5 -4660

Independ ent B iscuit C o .............. ........584-1110

K o e p p lin ge r 's  Bakery, Inc. . . . .............. J O   4-5737

Lebanon B ak in g  C o .................................. 825*9702

M a g n u so n  Foods (Bays M u f f i n s ) ........... F A  1-0100

O v e n  K in g  C o o k ie s  ............................ PR 5-4225

Fred Sanders C o m p a n y  ...........................868 -5700

Schafer Bakeries ....................................833 -7100

S ilve rcup  Bakery ........... ....................LO  7-1000

Taystee Bread . ................................. TY 6-3400

Tip Top Bread ..................... ............... T A  5-6470

W arrenda le  B ak ing  C o ............................ 271 -0330

W o n d e r  Bread ....... .......................... W O  3-2330

B E V E R A G E S
A ssoc ia ted  Brew erie s ..............................925 -0300

C anada  D ry  C o rp . .................................. 868-5007

C ask  W ine s ................... . . ................TY 5-4400
Coca-Cola  Bottling  C o .............................. 898-1900

Faygo  Beverages ......... ..... .............. W A  5-1600

Hom e Juice C o m p a n y  ............. ............925 -9070

Leone & S o n ....... ........................ . .925-0500

M a v is  Beverages . . . . D I  1-6500

N ationa l B re w in g  C o ............................ W A  1-0440

Pepsi Co la  Bottling  Co, ...........................366 -5040

Stroh B rew ery  C om pany  ............. .. .961-5840
Squirt Bottling  C om p any  .................. J O  6-6360
V e m o r 's -R C  Co la  ..................................TE 3-8500

B R O K E R S
Steve C o n n  & A ssoc ia te s ....... .............. 547 -6900
Continental Food B rokerage  ...................533 -2055
A. J. C o p e lan d  C o ................................... 342 -4330
Harris C rane & C om p an y  .......  ............ 538-5151
E. A . Dan ie lson  Co. ...............................838-9111
DeCrick & M aure r ................................. 822 -5385
D illw orth, In c .................  ............. . . . D I  1-5905
M aurice  E lk in  & Son  ............. .. .353-8877
Food  M arketers, Inc. . .342-5533
G raubne r & A ssociates, Inc..................T A  6*3100
Joh n  Huettem an & So n  . . . . . . . . . . TA 6 -0 6 3 0
Paul Inm an A ssocia tes, Inc......................626 -8300
Keil-W eitzm an Co. . ................. . . . . . . 2 7 3 - 4 4 0 0
M a lo n e y  B rokerage  Co. ................. .TU  5-3653
M c M a h o n  & M acD o n a ld  C o .................. BR  2 -2150
M a rk s  8. G oergens, I n c  .................... D I 1 -8080
Pep p ie r & V ib b e rt  ................. .............. 838-6768
Peterson & V au gh a n , In c................. V E  8-8300
P. F. Pfeister C o m p a n y  ........... . BR  2-2000
R od in -H o llow e ll (Com m odities) ......... .843-1788
So sin  Sa les C o ..............................  .W O  3 -8585
Stiles B rokerage  C o m p an y  .................... 965 -7124
Su llivan  Sa les ................... ............... KE 1-4484
Jam es K. Tam akian C o ............................. 9 63 -0202
Thom p son  - Jackson  A ssocia te s ............. 2 73 -8262
United B rokerage  ..................................BR  2-5401

D A IR Y  P R O D U C T S
The Bo rden  C o .................  ...................564 -5300
Detroit C ity Da iry, Inc. ......................T O  8-5511

Fairmont Foods C o ..................................TR 4-0300

Gunn  Dairies, Inc................................... TU 5 -7500

Land O 'Lake s Cream eries .......................TE 4-1400

M e lo d y  Da iry  Dist. C o ............................. 345 -4700

Sealtest Da iry  .......... .......................... T l 6 -5700

Trom bly Sales ........................................ 925-9505

United Dairies, Inc................................ U N  1-2800

V lasic  Food. C o ..................................... 868 -9800

W e sle y 's  Q uake r M a id , Inc. .................. 883 -6550

Ira W ilson  & Sons Da iry  .......................TY 5-6000

D EL IC A T ESSEN

H om e Style  Foods Co. (Deli.) ............. FO  6-6230

Q uake r Food Products, Inc.................. T W  1-9100

Specia lty Foods (Deli.) ........................... 365 -6330

EG G S A N D  PO U LTRY

Eastern Poultry C o .............................. W O  1-0707

M c ln e rn e y  M ille r Bros...........  ............. TE 3 -4800

N apo leon  E g g s  ................................... T W  2-5718

O rleans Pou ltry  Co. ............................TE 3 -1847

Page & C o x  E gg s  ................................... 838-6664

FRESH  P R O D U C E
Badalam ent (bananas) ........... .........  . . .963-0746

Jos. Buccellato Produce .............  . . . L A  6 -9703

C u su m ano  Bros. Produce Co . ...............921 -3430

Gelardi Produce ................. . .W A  5 -0969

H. C. N age l & Sons .......................... . .832 -206 0

North Star Produce .......................... V A  2-9473

Sp agn u o lo  & Son  P r o d u c e ............... . . .5 2 7 -1 2 2 6

IN SECT  C O N T R O L
Key Exterm inators ................................EL 6-8823

Rose Exterm inating C o ........... ........... TE 4-9300

United Exterm inating C o .....................W O  1-5038

Vogel-R itt Pest Contro l ...................... TE 4-6900

L IN E N  SE R V IC E
Econom y Linen Service .. ...................... 8 43 -7300

M arathon  Linen Service, Inc. ............... W A  1-2727

Reliable Linen Service ..........................366-7700

M A N U F A C T U R E R S
A u n t Jane 's  Foods ............................... 581-3240

Boyle M id w a y  C om p any  ...........  . . . . 5 4 3 -3 4 0 4

D iam ond  C rystal Salt C om p any  ...........872 -3317

Kraft Foods ......................................... T A  5-0955

M orton  Salt C om pany  ........................ V I  3 -6173
C. F. M ue lle r C om p any  . . ..................357 -4555
Prince-V iv ison  M aca ron i Co. .775-0900
Rom an C leanser C o m p an y  . . . . . . . T W 1-0700

Society D o g  Food (Koch & C o . ) ........... DU  3-8328
Shedd-Bartush  Foods, Inc. ................... T O  8-5810

M E A T  PR O D U C T S, P A C K E R S
A le xan d e r P rov is ion  C o .......................... 961-6061
Cadillac Packing Co. ................ .961-6262
C ro w n  Packing Co. . ...................... TE 2-2900
Detroit Veal & Lamb, I n c .  ......................962 -8444
Eastern M arket Sau sage  C o ..................W O  5-0677
Feldm an Brothers . . .......................... W O  3-2291
Great M a rkw estem  Packing. . . . . . .3 2 1 -1 2 8 8
G uzza rd o  W holesa le  Meats, I n c . ....... F A  1-1703
H errud & C om pany  ..............................9 62 -0439
Johann  Packing C o ..............................T W  1-9011
Kent Packing C o m p a n y ........ .............. 843 -4900
Kow a lsk i Sau sage  Co., Inc. . .  . .TR 3 -8200
L K  L Packing Co., Inc. .....................Tc 3 -1590
Peet Packing Co. ( Y p s i la n t i ) .............  .274-3132
Peschke Sau sage  C o ............................ TR 5 -6710
Peter Eckrich & Sons, Inc. ............... K E  1-4466

Peters Sau sage  Co. .......................  T A  6-5030

Pitts Pack ing  C o ...................................W A  3-7355

Sam & W alter P rov is ion  C o ..................TW  1-1200

Spencer, Inc............... ............................. 931 -6060

Ruoff, Eugene  Co. ....... .............. W O  3-2430

W ayne  Pack ing  Co. ............... . . . . . W O  1-5060

W eeks & Son s (R ichm ond) ................  R A  7-2525

W inte r Sau sage  M anufactu re rs ........PR  7-9080

W o lve rine  Packing C o ..........................W O  5-0153

N O N -F O O D  D IST R IB U T O R S
A rk in  D istr ibu tin g  C o .........................W E  1-0700

Supe r Toy, Inc............  ................... .. .923-4550

Perfect P lus I n c ............. .......................961-6381

W ayne  County  W ho lesa le  C o .................. 8 94 -6300

P O T A T O  C H IP S  A N D  N U TS
Better M a d e  Potato C h ip s  ................. W A  5 -4774

Frito-Lay, Inc. _____ ........................... W A  1-2700

Kar N u t  Products C o .............................. L I 1 -4180

Krun-Chee Potato C h ip s  .......................D I 1 -1010

Superior Potato C h ip s  .....................  . .8 3 4 -0 8 00

V ita-Boy Potato C h ip s  .......................TY 7-5550

P R O M O T IO N
Bow lu s D isp lay  Co. (sign s) . . .  ....... C R  8-6288

Holden  Red Stam ps ................... . .  .444-1195

Stan le y 's  A d v . & D istribg. C o .................. 961 -7177

R EN D ER ER S
Darling  & C o m p an y  . .  .. ............... W A  8 -7400

Detroit Rendering  Co. ....................................... ............................ .T A  6-4500

W ayne  Soap  C o m p an y  ..................... . 842 -6000

SE R V IC E S
Atlantic Service C o m p an y  .......................965 -1295

Beneker Travel Service  ..................... PR  1-3232

C la y ton 's  F low ers ................................ LI 1 *6098

Com p-U -Check, Inc............. .....................962 -9797

G u llive r 's  Travel A g e n c y  .................  .963-3261

Pittsburg*Erie S a w  ................................. 8 35 -0913

Zab locki Electric .............................. . L A  6-4864

SP IC E S  A N D  E XT R A C T S
Frank 's  Tea & Sp ice s .........................U N  2-1314

STO RE SU P PL IES  A N D  E Q U IP M E N T

A lm or C orporation  ......... ............................................ .JE  9 -0650

Butcher & Packer Su p p ly  C o ...............W O  1-1250

D iebo ld, Inc..................... ............; . .  . D I  1-8620

H ussm an Refrigeration, Inc. ........... . . .3 4 1 -3 9 9 4

G lobe  Slic ing  Co. (Biro) ....................... LI 5 -1855

Hobart M f g  C o .................  ................. F A  1-0977

Lepire Paper & Tw ine  C o ......................W A  1-2834

Liberty Paper & Bag  C o ..........................9 21 -3400
M aste r Butcher S u p p ly  C o ......... . .W O  1-5656
M id w e st  Refrigeration C o ....................J O  6-6341
National M arket Equipm ent Co. . . .  L I 5-0900
S c a n -A -S c o p e ................................ .........8 23 -6600
Sentry  Security System  .......................... 3 41 -9080
Sh a w  & S lavsky. Inc. ................... ..  .TE 4 -3990

Square  Deal H eating & C o o lin g  ____ W A  1-2345

W H O LESA LE R S

G rosse  Pointe Q ua lity  Food s ...............TR 1-4000
C. B. G eym ann  C o m p a n y ................... W O  3-8691
K a p la n 's  W hlse. Food Service  ........... W O  1-6561
Spartan  Stores, Inc. ......................... 455 -1400

Supe r Food  Services, I n c . ...................... 546 -5590
Tobacco B rands Dist., Inc. ...............T W  3 -8900
United W ho le sa le  G r o c e r y ...................... 8 34 -6140
W ayn e  C oun ty  W ho le sa le  C o .................8 94 -6300
A b n e r  A .  W o lf, Inc. ............................ 584 -0600



Midi. Week May 19-25; 
Theme Is 'Hospitality'

The dates of the 15th annual 1968 Michigan Week 
promotion are M ay 19-25, and the theme is “Michigan
—  Land of H ospitality.” It’s a fine time to  show the 
world that M ichigan people are indeed friendly and care 
about their state.

There are eight special days of Michigan Week, each 
highlighting a different facet of life in Michigan:

The Saturday before Michigan Week begins, May 
18, is known as Community Pride Day; Sunday is 
Spiritual Foundations Day; M onday, O ur Government 
Day; Tuesday, Heritage Day; Wednesday, Livelihood 
Day; Thursday, Education Day; Friday, Hospitality 
Day, and Saturday, M ay 25, O ur Youth Day.

Michigan W eek itself is actually the climax of many 
year-around program s, and the friendliness that is mak­
ing Michigan famous is necessarily a year-round effort 
too, not something tha t is forgotten after the prom o­
tion. The Associated Food Dealers urges ail retailers to 
let everyone know that they are welcome in Michigan 
every day of the year, and that Michigan is truly the 
“Land of Hospitality.”

UN DER W A TER CARTS —  The photo at the left was 
taken by a scubba diver under water, which explains why 
the photo is hazy. Nevertheless, you can see it is the 
base of a  shopping cart. The cart was tossed into a 
suburban Detroit lake by an inconsiderate citizen. If yon 
look closely (arrow) you can see the outline of a small 
fish. We’ll never know where to expect a bascart to  pop 
up. The Food Dealer staff is indebted to  diver Dan 
Massouris, above right, and Aneese Ajlouny of Lam
phere M arket. Thanks, fellows.

MICHIGAN WEEK 

MAY 19-25
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Hollywood Super M arkets_______________ Royal Oak
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Big Dipper M arke t___________________________Detroit

ALLEN VERBRUGGE, Second Vice-President
Verbrugge’s Food M arke t_____________ Grosse Pointe

WILLIAM BENNETT, Third Vice-President
Quik-Pik S to re s .............................. ......... ..........................................................................................Warren

RICHARD PRZYBYLSKI , Treasurer 
Jerry's Food Markets _____________ _____  Wyandotte

T r u s t e e s
ALEX BELL, Chairman

Village Food M arket_____________ ____ Grosse Pointe
JOHN GEORGE, Food Farm M arke t_________ Detroit
AL WYFFELS, Albert’s Fine F o o d s_________________ ___ Detroit

EDWARD DEEB, Executive Director
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D i r e c t o r s
EDW ARD ACHO— J. A. Super Market - Detroit

S IDNEY BRENT—Kenilworth Super Market.... .......Detroit
SAM COSMA— Atlas Super Marker ...... ..^Pontiac j

SAM FINK—Great Scott Super Markets...... Detroit

THOMAS FOSTER— Sunny Side Markets...... Dearborn

SID HILLER— Shopping Center Super Markets....... —Southfield

MANUEL JONA— Food Center Market . ..Berkley

THOMAS JOSEPH—Joseph’s Market ... Detroit

DAVID  KHAM I—Handee Super Market______ Inkster

PHIL LA U RI— Lauri Bros. Super Market Detroit

FRED LEVEY—Lindy’s Super Markets............. D etroit
I CARL L ICA R I—Licari’s Super Market...... Femdale

CLAYTON LILLY— Helm Lilly Market .... -- Ferndale

ED MAGRFTA— Berkshire Food Market ....Detroit

RAY MARTYNLAK— Ray’s Prime Meats ...Trenton

BERNIE M IDDLEM AN—Grand Value Market ---Detroit

G U IDO  SALTARELLI— People's Super Markets Pontiac

BEN RUBENS— King Cole Super Markets —Detroit

PHIL SAVERINO— Phil’s Ouality Market ............. . .  Detroit

j GEORGE SCHLEICHER— Schleicher’s Market Detroit

HARVEY WEISBERG— Chatham Super Markets

The Sounding Board
To the AFD:

Thank you for your expression of confidence in our 
handling of the recent M ichigan disturbances.

The real thanks goes to the thousands of dedicated 
public servants, particularly police officers and National 
Guardsmen, who worked so hard  in these recent days. 
And in particular it should go to the m ajority of Mich
igan citizens— whatever their race, wherever they live—  
who acted with restraint and steadiness.

Most people of our inner cities have m ade it plain 
by their recent actions that they want to  reject the voices 
of violence— that they only seek dignity, justice and the 
opportunity to live as full, responsible citizens.

We have shown that we can avoid serious trouble 
this summer and that we can elim inate social and racial 
injustice by responsible public and private actions at all 
levels.

Let us work shoulder-to-shoulder to  that end.

George Rom ney 
G overnor of M ichigan

Thank you for the expression of your support for 
actions taken in D etroit to m aintain the peace following 
the assassination of the Rev. Dr. M artin Luther King, Jr.

Quick action by public safety agencies, both City 
and State, was, I feel, instrum ental in D etroit rem ain­
ing safe in the hurricane of violence which swept major 
cities throughout this country following Dr. King’s death. 
Our mobilization plans which had been carefully worked 
out over the last nine months worked very well.

I think we all owe a debt of gratitude to  the men 
of the Detroit Police D epartm ent, the D etroit F ire  De­
partm ent, the State Police, the M ichigan N ational 
G uard and others whose actions during this tim e was 
an im portant factor in maintaining peace.

But the real credit for peace belongs to  the citizens 
of the Detroit metropolitan area who did w hat was nec
essary to spare D etroit from  violence and preserve their 
city.

I hope to have your help and continued support in 
the days ahead.

Jerom e P . Cavanagh 
M ayor of D etro it

Y our kind words of congratulation of m y W omen 
Who W ork W eek honors are deeply appreciated. I  am 
sure that all women, so honored as I  was, are only too 
happy to serve their G od and their m etropolitan com­
munity of Detroit. Any efforts, to  m ake our lives and 
those of our fellowman better, are truly worthwhile.

Sister Irene 
Adm inistrator 
Providence H ospital



A rchw ay has a colorful new  line of 
frosted  cookies w ith  appetite  appeal 
for im pulse sales and hom esty le flavor 
for repea t sales. It all adds up to —  
new  business and cool profits.

W rite o r call 

SWANSON COOKIE COMPANY
Battle Creek, M ichigan
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OFF THE DEEB END

ED DEEB

Badly Needed Pool
There was a ray of hope in the hearts of center-city merchants re­

cently when the Michigan House of Representatives passed House Bill 
3466, designed to provide basic property ir fire insurance to businessmen 
who are unable to secure coverage in high risk areas.

According to the bill, introduced by Loren Anderson (R—Pontiac), 
businessmen who are otherwise qualified for insurance, but who are re­
fused coverage through normal policies, are eligible to participate in a 
Michigan insurance pool, to be operated under the auspices of the state  
insurance commissioner.

You may recall tha t the pool insurance idea was originally proposed by 
the Associated Food Dealers following last July’s disturbances. Since then, 
Gov. George Romney urged passage of such a measure, and Michigan 
Insurance Commissioner David Dykhouse has worked dilligently to explain 
the bill and pool insurance concept to various businessmen and Legislators.

I t  is a known fact th a t the problem of high premium insurance rates, 
or the unavailability of insurance coverage, has been a m ajor problem for 
Detroit merchants and businessmen for many years. I t  was NOT brought 
about strictly because of last July’s rioting.

It should be stated loud and clear a t this time, if the message hasn’t  
already reached home, that the unavailability of insurance coverage is the 
most crucial problem confronting independent retailers operating in the 
urban areas — not only in Michigan, but across the nation as well.

The bill before the House to establish a pool insurance program will 
prove to be a blessing to the independent grocer and other small business­
men. For without insurance, or availability of it through an assigned risk 
pool, you can be sure there will be a mass exodus of merchants out of the 
center-city where they are vitally needed to perform a real service, now 
more than ever. Many have already moved.

And let’s face it, the increased cost of insurance, or lack of it, is di
rectly proportionate to the high crime rates in so-called “high risk” areas.

If crime is allowed to increase, with or without insurance protection, 
the small businessman, who has been the heart and soul of both the inner
— and outer-cities of our land, will fall by the wayside, a  victim of his own 
community, who so desperately needs him and his services.

The insurance pool is badly needed and m ust become a  reality.
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New Supers Did More 
Volume In 1967; SMI

CHICAGO — The typical supermarket opened during 
1967 is bigger, has more checkout counters, does more 
volume and returns higher sales per sq. ft. than stores 
opened in previous years. It cost about $300,000. to 
build, required an investment of about $600,000. and 
has competition from three other major food stores.

These are some of the highlight findings on new 
supermarkets revealed in the 15th. annual industry, stu­
dies, “FACTS ABOUT NEW SUPERMARKETS”, 
conducted under the direction of Curt Koanblaw, director 
of research Supermarket Institute. It was based on very 
detailed reports submitted for nearly 200 new stores 
opened in 1967.

SMI, with headquarters in Chicago, annually con­
ducts research surveys and educational projects for the 
food distribution industry.

The study disclosed that the new supermarkets aver­
age 21,000 sq. ft., in total store size, including selling 
area, backroom, mezzanine and basement.. the highest 
in seven years. Selling area averages 14,000 sq. ft., the 
largest since the inception of the survey in 1953. The 
new units used fully 67% of their space for selling pur­
poses, compared to 64% a year ago.

An average of eight checkout counters was reported 
by the new supermarkets. This compared to seven in the 
previous years. Each checkout handles an average of 
940 customers transactions, and accounts for sales of 
$5,600 per week. A year ago, transactions for checkouts 
amounted to 1,031 with sales per checkout at the same 
$5,600. As the number of checkout counters per store 
increases, performance per checkout tends to decline.

Weekly sales of the new supermarkets range from 
$20,000. minimum for inclusion in the survey, to more 
than $100,000. The new units averaged $44,300. a week, 
which was 10% above the $40,400 attained by the 1966 
crop of supermarkets surveyed.

We make

4-BUN PACKS
because there's such a big

4-BUN MARKET!
KO EPPL IN G ER 'S  4-BUN PACK is just the right quantity 
for so many small families. And there are a lot of them, 
made up of young marrieds whose families are yet to come, 
and older couples whose children are grown and gone. 
Hamburgers and frankfurters are big items in their diets, 
and so are the buns to go with them when they are avail­

able in the right-sized packages.

If KO EPPL IN G ER 'S  4-BUN PACKS aren't on your display 
racks now, tell your Koepplinger man to leave some to­

morrow. And don’t forget to watch how fast they move out 

and your profits move up.

ALSO AVAILABLE IN 8-BUN PACKS

KOEPPLINGER’S BAKERY INC.
1 5 2 0 0  W E S T  8 M I L E  R O A D .  O A K  P A R K ,  M I C H I G A N .  P H O N E  J O  4 - 5 7 3 7 ,  O U T S T A T E  C A L L  C O L L E C T
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What Can Price Surveys Hope To Accomplish?
Recently, a massive food price survey was conducted 

in Detroit and suburban supermarkets and independent 
grocery stores, with some 500 women participating. The 
survey is reportedly unofficially sanctioned and sponsored 
by the Catholic Archdiocese of Detroit, with three other 
groups involved.

The organizations and individuals reportedly in on 
the survey are Fr. William Cunningham of Sacred Heart 
Seminary; Mrs. Esther Shapiro, Michigan Credit Union 
League; Mrs. Roberta McBride, Wayne State University; 
and the (Detroit) Mayor’s Committee on Human Re­
sources and Development.

Since the consumer rebellion and boycott of super­
markets around the nation in late 1966, and the many 
charges made against food distribtuors by politicians and 
appointees since then, price surveying is nothing new.

The Associated Food Dealers, and the store owners 
and operators throughout the greater Detroit area do not 
object to surveys being taken by anyone. What does con­
cern us this time, however, is the veil of secrecy con­
cerning this present survey, and the fact that professional 
home economists trained to know grades and qualities of 
products, were not involved in, nor advised of, the survey.

The survey of food and drug stores recently con­
ducted was billed as a social action program designed to 
prove the poor pay more, and part of a summer program 
called “Focus: Summer Hope.” One of the basic assump­
tions those sponsoring the survey make is that citizens 
residing in center-city or poverty areas do not receive the 
same quality as those residing in the suburbs. The 500 
women volunteers were hurriedly trained to take the 
survey in a two-day training session.

Already charges have been published to the effect 
that price-gouging and profiteering exists before results 
were tabulated, the same kind of charges made during 
and after last July’s riots in Detroit. Yet despite the 
charges of last year, not one retailer was found guilty of

profiteering. The Republican Party in Michigan recently 
conducted a food price survey, which also found retail­
ers innocent of so-called price-gouging charges.

For lack of a qualified professional home economist, 
the survey for “Focus” is already diluted. Hopefully 
those tabulating the survey will realize such variables as 
different grades and qualities of food products, different 
sizes and weights, special sales offered at different times 
in different stores, and different prices.

We hope too that they realize that Detroiters pay less 
for food than any other major city in the United States. 
We hope too they realize that Detroit-area retailers today 
are in the midst of a huge price war, which has been 
harmful to the retailer, but which presently affords con­
sumers even lower prices than normal here.

We hope they also realize that merchants operating
in the center-city areas pay higher insurance premiums
(by up to 4 0 0 % ); experience greater losses from cus­
tomer pilferage; and are exposed to more crime in the 
form of holdups and burglaries; and greater losses from 
bad checks and shopping cart theft.

We hope they realize there is such a thing as freedom
of choice as granted to all citizens by the Constitution.
This means that if a person is not satisfied with one store 
or one product, for any reason, he or she has the right to 
exercise that freedom and shop somewhere else, or buy 
a different product. This is the principle of free enter­
prise on which the economic foundation of our nation is 
built.

Competition forces a retailer to offer the best prod­
ucts he could, and services demanded by his customers. 
These may differ in various neighborhoods because of 
varied tastes. Yet a businessman knows more than any­
one else, if he can’t deliver the goods and services, Ms 
competition can.

What will the price survey hope to accomplish? We 
certainly hope not another barrage of sensational charges 
in the guise of consumer protection.

Curfew Proves Sales Maintained With Less Hours
The curfew imposed by Gov. George Romney and 

mayors of various Detroit-area cities following the assina
tion of the Rev. Dr. Martin Luther King proved at least 
two things which provide food for thought.

The first: preventive action taken to maintain calm 
and order, and possible violence and looting, can be a 
major vehicle for instilling confidence in the minds of 
citizens. Secondly: retail food stores were able to main
tian normal store sales with fewer store opening hours.

Concerning the first, the Associated Food Dealers ex­
tends congratulations to Gov. Romney and Mayor Cava
nagh for their quick action, which, at least, helped pro
etct property and prevent looting. We extend our ap­
preciation and gratitude to them, and to the thousands of 
local and State Police, and National Guardsmen who 
worked so hard during those days.

Regarding point number two above, a random phone 
survey of key independent food retailers and local inde­
pendent food chains, showed that sales did not decline 
because of opening fewer hours due to the curfew, and 
proved that shoppers could, and would, purchase their 
groceries if stores closed sooner than the current 9 p.m. 
or 10 p.m. closing hours.

Therefore in an effort to aid retailers to maximize 
efficiencey and retail profits, which have dwindled to an 
unhealthy low due to increasing amounts of below-cost 
selling, the Associated Food Dealers strongly recommends 
that all retailers consider opening until 7 p.m. Mondays 
through Thursday, while maintaining the normal Friday 
and Saturday closing hour of 9 p.m.

Again, what would be the major reasons and results
(Continued on Page 11)
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Home Maid foods Win Top 
AFD Bowling League Honors

Congratulations are extended to 
Home M aid Foods and its team  of 
sharp-shooting keglers for having won 
the Associated Food Dealers Bowl­
ing League Cham pionship for 1968. 
Finishing second was d e f e n d i n g  
champs Pitts Packing Com pany, fol­
lowed by Dennis The Ringer, Quaker 
Foods and Cloverleaf Bakery, in that 
order.

Making up the winning H om e M aid 
Foods team were Jerom e Borkowski, 
Raymond Mullin, M itchell Kaminski, 
John Koval, Lawrence Napiorkowski 
and Richard Borkowski.

The Pitts Packing team  was com­
prised of Louis Gom ing, John Augus­
tine, Vic Koziarski (capt.), Milton 
O’Neil, Robert Blackburn, and R on­
ald Kontowsky.

AFD BOWLING LEAGUE
Final Standings

1-—Home M aid Foods . ____911/2
2—Pitts Packing Co, . — ..  .87
3— Dennis The R inger — ....... 7 8 1/2
4— Quaker Foods . 77
5—Cloverleaf Bakery 76
6— Fulgenzi Service ..... 56
7-—Revel’s Raiders _____ 53

H IG H  T E A M  SERIES: 
Home M aid Foods, 2751 
Fulgenzi Service, 2681 
Cloverleaf Bakery, 2648

H IG H  TEA M  G AM E: 
Cloverleaf Bakery, 976 
Home M aid Foods, 958  
Dennis The Ringer, 926

H IG H  IN D IV ID U A L  SERIES: 
W alter Dudek, 659  
Tom Rowan, 652 
Charles Domke, 626

H IG H  IN D IV ID U A L  G A M E: 
W alter D adek, 267 
Jerry  Borkowski, 244 
R obert Fulgenzi, 243

Dennis The Ringer team  consisted 
of Ronald Dennis, Gene Cloyd, 
Claude Volger, Carl Domke and 
Roger Saad. The Quaker Food Prod­
ucts team consisted of Walter Dudek, 
Richard Dudek, Paul Dudek, Michael 
Kuznicki and Henry Modzelewski.

All the teams in the Associated 
Food Dealers Bowling League are 
again commended for another fine 
year. Special thanks go to W alt 
Dudek, president of the A FD  League; 
Vic Koziarski, v ice-president; and 
Joseph Francis, secretary.

All food firms interested in spon­
soring a team  for next year, and all 
individual foodmen desiring to bow 
on a team, are asked to contact the 
A FD office, phone 542-9550.

Wayneco Features A Complete Line of:
•  HOUSEW ARES
• N O T IO N S

• BROO M S

•  SOFT G O O D S

• TOYS
•  SCHOOL SUPPLIES

• STATIONERY
•  HA IR  CARE
•  PET SUPPLIES

• STORE SUPPLIES
• PAPER PRODUCTS

•  P ICN IC  SUPPLIES

Wayneco Wholesale Company, Inc.
and M IC H IG A N  HOUSEWARES

4520 Maybury Grand •  Detroit, Mich. 48208  
Phone 313 /894-6300

QUALITY!

MAGNUS0N FOOD PRODUCTS . . .  DETROIT 1, MICHIGAN

3 9 6 0  TH IRD A V E N U E , 1-0100
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THE PRESIDENT'S CORNER

The 500 Foot Law:
By M IK E  G IA N C O TTI

As most of the food and beverage store operators know 
by now. Senate Bill 860, sponsored by the Associated 
Dealers to exempt retailers from  the "500  foot law" as 
it pertains to package retail beer, wine and liquor licenses, 
passed the Senate by a vote of 21-14 recently.

The present laws of the Liquor 
Control Commission state that a 
retailer with a package retail beer, 
wine or liquor license, must be 
situated 500 feet from a church 
or school. SB 860, which passed 
the Senate, would exempt retail­
ers from this antiquated law which 
was p l a c e d  on the books in 
1945. The present bill was co-
sponsored by Senators Frank 

Beadle (R-St. Clair) and Stanley Rozycki (D-Detroit).
The most interesting part about this bill is the work 

entailed by the A FD  and members of the A FD  Legisla­
tive Committee to  appraise Legislators that the law was 
originally intended to affect bars and taverns, and estab

One Hurdle To Go
ilshments where beverages are consumed on-the-premises. 
It was not intended to involve package retail stores who 
sell for consum ption at home.

Through a well-organized effort involving sending 
numerous letters and telegrams, and m aking many phone 
calls, and meeting personally with the Senators in Lansing 
at the Capitol, the bill was passed, and sent to  the House 
for action.

Even though the first successful phase of seeking 
passage of this bill to exem pt retailers from the “500 foot 
law" is over, there is still one hurdle yet to  go: getting 
the bill through the House of Representatives.

Now this is where the interested retailer fits into the 
picture. Despite the trem endous am ount o f  work -being 
done by your association, retailers interested in passage of 
this measure are urged to  write, phone o r  wire your re­
presentative in Lansing to  express favor in passage of the 
bill. The more who get involved, the better chances of 
getting the measure passed.

Although, the A FD  has done the Iegwork in setting up  
the bill for passage we were somewhat surprised that the 
M ichigan Chain Store Council did not get involved with 
the bill. A t the same time, we wish to  thank the Michigan 
Food Dealers for hopping on the A FD  bandwagon in ex­
pressing support of the bill, even if it did not get actively 
involved in the lobbying.

B ut as was m entioned above, it takes team w ork from  
everyone. The more people who express their favor in  the 
bill, the better the chance it will pass. Especially now, 
when the church groups are actively cam paigning against 
the measure.

So hop on the A FD  bandwagon, and everyone do  his 
share. Remember, in unity there is strength. N eed we say 
more?

The Test O f  T i m e . . .

Years

86 Of 
Successful 
Service

To Slaughter Houses, Wholesale & 

Retail Markets and Locker Plants

Whatever Your Problems May Be, Call

Darling &  Company
3350 Greenfield Road P. O. Box 329

W A  9-7400 M ain  Post Office
Meivtndale, M ichigan Dearborn, M ichigan

ALLIED MEMBER.

BIG
PRO FIT
CHAMP
Bis in every way.

CASH UN!
Call 826-5030

SAUSAGE COMPANY
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EDITORIAL

Early Closing Hours?
(Continued from  Page 8)

of of closing sooner? M ainly, less expenses per m an hour, 
reducing the chances for holdups and other crim es affect- 
i ngretailers at night, and optional efficiency of operations 
and profits.

T he recom m endations of the A FD  is n o t a t all de
signed to  reduce o r  elim inate various services offered to  
shoppers by both independent and chains alike, bu t rather 
to  allow the retailer to  lead a norm al life like anyone else, 
and to  afford the opportunity for grocers to  spend more 
time- with their families.

Jeno's Appoints Area Brokers
M arks & Goergens, Inc., an A FD  member, has been 

appointed broker in the D etroit area for the institutional 
product lines of Jeao ’s, Inc., of Duluth, M inn. Among 
the products include Wilderness canned fruit fillings and 
Jeno’s pizza rolls. Paul Inm an Associates, also an A FD  
member, has been appointed broker for Michigan for 
retail and wholesale accounts.

A F D  Travel  Service Presents  . . .

'European Travelers Delight'
Two-Week Roundtrip from Detroit to 
Amsterdam, Brussels, Paris and London. 

(Includes hotels; breakfast every morning; four 
sight-seeing tours in ail cities, except Brussels; 
one tour in Brussels; also includes transportation 

to and from airports to city air terminals-)

Total Package Tour Price Only: 
$320 from New York 
$369 from Detroit

•  Phone us jor our m any other low-price 
attractive package tours.

gulliver's travel inc 

1300 lafayette east mezzanine 

detroit, michigan 48207

for information, Phone: 963-3261

NEW
Shopper Stopper

Branches and D istributors in:

Alpena • Ann  A rb o r • Bay C ity • Charlevoix • Flint 
Grand R ap id s  • Jackson  • Ka lam azoo   Lansin g  
Man istee  • M onroe  • M u sk e go n  • Pontiac • Port 
H uron  • Saginaw  • Sault Ste, Marie  • T rave rse  City

Let u s  p rove  it’s  ability to p ro d uce  p lu s  sa les, 
and  new, extra profits with a com p lete  line 
of the f re sh e st  nuts, hu ge  variety, at every 
s h o p p e r 's  f inge r tips. C u s to m e rs  will be back  
for m ore  b e cau se  of quality, value, unexcelled  
service. P h o n e  fo r facts.



Page 12 The Food Dealer •  May, 1968

What Is A Customer ?
A customer is our best friend.

He pays our rent and he buys our food.

He clothes our families and pays for the education of 
our children.

He entertains us when we’re healthy and he pays our 
medical expenses when we re ill.

It’s his business that means so much.

Don’t you agree that anyone who does so much for us 
deserves the very best we have to offer?

That’s how we feel. We are truly grateful for the 
important contribution YOU make to our well being, 
both corporate and personal.

We promise to continue to put forth that EXTRA EFFORT 
so that we may continue to merit your friendship, 
loyalty, and continued patronage.
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THE BILL RINGER

The Rumor Mongers At It Again!
B y  A L E X  B E L L

H ow  do you do? We hope this finds you in good 
health. Hey, w hat’s the m atter with us? We must be sick. 
No, not really. We just did not know how to  start this one 
off. So, we got another one going.

* * *
The R um or M ongers are at it 

again. They are really getting to  
be something. In the last m onth 
or so, we have heard  so many 
rum ors about this guy, and that 
outfit being in bad shape, etc. It 
is getting to  be a sick business, 
this food business. So fellas, if you
can’t  say something nice, keep
your big bazoo shut. D on’t forget, 
every knock is a boost.

* * *
We pass this little gem on to those of you who are 

V .O. hounds: Agony after over-imbiding is hardly a new 
m edical problem . A  H indu medical writer 25 centuries 
ago described a hangover as “vomiting, loss of appetite, 
heartburn, lassitude, continued thirst, trem ors of head and 
limbs, palpitation, weakness of joints, respiratory difficul­
ties, sleeplessness, giddiness and a feeling as if one were 
wrapped in  a sheet.”

* * *
W hile we’re on a  booze kick, we understand that Jay

W elch has “more carbohydrates than four slices of bread,
twice the protein in two strips of bacon, and more alcohol 
than all of Seacaucus, N .J.”

* * *
O n A pril 8th, Gov. Rockefeller of New Y ork signed 

into law a  bill which will give insurance coverage to 
inner-city and “ghetto” merchants. I t  will operate on the 
some principle as the assigned risk auto insurance. If  an 
insurance com pany wants to  do business in New York, 
they all have to take a piece of the action. So come on 
boys, raise hell with your Senators and Congressmen. To 
State Legislators and Lonesome George: If New Y ork 
can do it, w hat’s the m atter with Michigan?

* * *
W e know tha t your association, the Associated Food 

Dealers, is always ready to go to  bat for you. So, instead 
of thinking you’re  big enough to handle your own prob­
lems —  JO IN  the A FD . I t’s m uch simpler that way, and 
m ore effective.

* * *
Daffynition: Funny Farm  —  the have nuts.

*  *  *

Y ou got to  hand  it to  Lonesome George and the 
leader of the Irish M afia. They handled the recent emer­
gency in  good shape. This time, we can’t pu t the knock 
on them.-

Sex Education and Schools: W hyinhell don’t they 
teach the gals how to cook?

* * *
If you don’t  think the state of the food business in 

Am erica is bad, chuckle with us (if you can) over this 
anecdote:

Two veteran foodm en were being interviewed by a 
local newscaster. A t the end of his questioning, he said: 
“W hat would you do if you were to  inherit a million 
dollars tomorrow?” The first allowed as how he’d  quit 
working, take life easy and go fishing. The second scratch­
ed his head, thought awhile, and answered: “I  reckon I ’d 
just keep on in the food business till it was all gone.”

* * *

This one’s for Kay Adam s of Chatham : If you want 
a youthful figure, ask a woman her age!

* * *

“Now remember, relaxation is very im portant,” the 
analyst was saying. “W hat do you do for relaxation?”

“I kill flies with a bow and arrow,” M oe said.
“Isn 't that sort of messy?”
“Naww,” said Moe. “I only aim at their legs.”
(M ust have been our associate in the column racket, 

tax expert Moe M iller.)
* * *

Dear John, that’s all she wrote. —  A C B

The Sausage with the Second 
H elping Flavor . . .

QUALITY PLUS !

Peschke Packing Co.
2600 EAST GRAND BLVD. 

TRinity 5-6710
S U ST A IN IN G  M EM BER

M r .  Bell
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Around The Town
Congratulations is extended to Peter Stroh, great 

grandson of Bernard Stroh, founder of the Stroh Brewery 
Co., an A FD  member, on his election as president of 
the firm.

* * *

member. Prior to joining U nited, “C hris,” as he is called 
by his friends, was divisional sales m anager of F airm ont 
Foods.

*  * *

E. A. Danielson Co., an A FD  broker m em ber, has
moved to new offices at 20030 Jos. Cam pau, D etroit,
and in so doing has doubled its operating office space.
A t the same time, the firm has added three new salesmen: 
John Langhom e to cover Saginaw area, and E rnest Forest 
and Len Cieslak to cover the Toledo area.

Borm an Food Stores, operator of Farm er Jack  Super 
M arkets, is offering a 200%  guarantee, o r double your 
money back, to customers who are displeased with any 
product purchased in its 80-plus stores. The offer is 
given much space in the circulars being distributed by 
the firm.

The engagement and forthcoming marriage of Neil 
Bell, son of Mr. and Mrs. Alex Bell of Village Food 
M arket, to Miss M ary W eir of Grosse Pointe, has been 
announced. The wedding will take place M ay 16. (The 
senior M r. Bell is an A FD  director and trustee, and 
colum nist in The Food Dealer.)

*  *  *

Sam Cosma, head of the Atlas Super M arket in 
Pontiac, and an A FD  director, has been elected a  di­
rector of Spartan Stores, Inc. to  fill the unexpired term 
of M orris DeKuiper of Frem ont who recently retired. 
Congratulations, Sam!

* * *
Christopher Triffon has been nam ed executive director 

of the ice cream division for United Dairies, an A FD

KAPLANS
WHOLESALE FOOD SERVICE

Oscar Mayer Spare Ribs (all sizes) 
Tennessee Frozen Vegetables 

Distributor of Kraft Products 

Fresh local Pork, "Cut Daily"

DAILY DELIVERY
Call us or stop in and pick your ow n

WO 1-6561

2630 RIOPELLE STREET 
(On the E astern M arket)

DeCrick & M aurer, Inc., an  A FD  broker member, 
has also moved to new quarters. T he firm’s new address 
is 13015 East W arren, D etroit it was announced by 
William DeCrick. The brokerage offices were formerly 
located on H arper Ave.

Robert C. Awrey, president o f Awrey Bakeries, an 
A FD member, was nam ed chairm an of a branch session 
which will take place a t the annual convention of the 
Am erican Bakers Association in O ctober in H ouston, 
Texas.

Pfeister Celebrates 50th Anniversary
The P F. Pfeister Com pany, an A FD  m em ber, re

centiy celebrated its 50th anniversary with a  big party  
in the Detroit-based brokerage firm’s offices at 14900 
Meyers Rd. with hundreds of food industry executives 
attending.

The firm, with branches in Saginaw and Toledo, was 
founded by the late Pyrle F. Pfeister in 1918. Today, 
it is jointly owned and managed by four form er Pfeister 
employees: Edw ard V. Budd, Sol G, K urtzm an, H . J . V . 
Brorby, and R obert T . Lannen..

Several food m anufacturing firms represented by the 
Pfeister com pany, sent representatives to  the big cele­
bration party, many coming from as far away as C alifor­
nia, F lorida and New Y ork. T he firm is one of the 
longest-established and largest in M ichigan, servicing re
tailers, and wholesale grocers and institutional com pa­
nies in southeast M ichigan and northern  Ohio.
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NFBA's Rogers Calls For 
Closer Working Relationship 
Between Government, Business

W ASHINGTON— “G overnm ent regulation of busi­
ness will always be with us. To operate efficiently, the 
American businessman must accept the responsibility 
to abide by these regulations and to understand how to 
cope with them .” So said W atson Rogers, president of 
the National F ood Brokers Association in an address 
recently before the 76th annual convention of the U.S. 
Wholesale Grocers Association.

“F or the businessman, the im portant decision is how 
to comply with these regulations as a part of his daily 
business operation. Instead of constantly condemning 
government and its regulations, he must learn how to 
advise with the respective government agencies,” Rogers 
said.

Speaking on government’s role in the food industry, 
Rogers said that he had found men in government are 
not interested in establishing regulations merely to 
penalize business. M ost government people are dedi­
cated public servants, and their goal is to enforce laws 
in the public interest.

H e emphasized that he was not calling for increased 
regulation, nor was he saying that every regulation was 
necessary. “But we must remember that every regula­
tion was put into effect for a reason. It would have been 
impossible to get Congress to pass a law or to get a 
regulatory agency to issue an order, unless there was 
someone doing something wrong.

“Unfortunately.” Rogers continued, “some of these 
restrictions are brought about because of the unscrupu­
lous operations of only a few.”

Rogers said statements as “keep government out of 
business” and “let business settle its own problem s” are 
often heard. “This sounds good but it will never happen. 
Therefore, we as businessmen have the responsibility to 
do the next best thing. E ither directly or through our 
trade associations, we must work as closely as possible 
with government. We must help both the Congress and 
the administrative and enforcement agencies. We must 
advise them, and where there are problems about regu­
lations, we must work out to either solutions.”

Detroit Veal & Lamb, Inc.
1540 Division St. 962-8444

U.S. Government Inspection 
Veal — Lamb — Mutton 

All Primal Cuts

Big Profit . . . 
Big Volume . . . 
Big Turnover . . .

Jay Welch, president of the 3-store Hollywood 
Super M arkets says: “We find Fontana vending 
machines an excellent way to sell single packages of 
cigarettes. The good thing is we enjoy the same pro­
fit, without having to  invest our money.” L et F on­
tana show you how to win additional sales and pro­
fits.

Cigarette Vending Machines
3245 Hubbard •  Detroit 

FOR SPEEDY SERVICE PHONE 963-6677

Get In The Picture

Ralph Robbins, manager of the Hollywood Super 
M arket in Troy, poses next to his high-profit cig­
arette vending machine.
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Memo from Faygo
by

MORTON FEIGENSON
President

Faygo, founded in  1907, looked around three years 
ago and saw itself the only survivor of the hundreds of 
independent soft drink firms started  in D etroit since 1900. 
All the others had somehow. failed or become national 
brand franchisees. So, Faygo in mid-1965 began expand­
ing outside M etropolitan D etroit—into outstate Michigan, 
Ohio and Indiana.

In  every new  m arket we have since entered, we 
found brand-nam e “flavor voids” on reta ilers’ shelves. 
O ur particu la r capabilities to fill these voids have en­
abled Faygo to do in  two or three years the job of 
establishing consumer preference tha t took 58 years in  
Detroit.

Columbus, Ohio, is typical of the new m arkets where 
second-year Faygo sales are sharply above year-ago 
levels and will be substantially higher in  1969. We know 
this because tha t’s been the pattern  w here Faygo flavors 
have now had three years of shelf tenancy. In Toledo, 
F ort Wayne, G rand Rapids, Kalamazoo and other cities, 
Faygo already holds the No. 3 sales spot.

Not too long ago Faygo was short-sightedly concen­
trating its energies in  competing for cola sales. But since 
1965 our goal has been: “Get people back to flavors!” 
Considerable headway has been made toward tha t goal 
and the award-winning TV “Red Pop” commercial, fea­
turing The G reat Gildersleeve, has provided much of the 
impetus.

Convenient Food Marts 
To Open 6 Units In '68

Convenient Food M arts will open six units in 1968 
it was announced by R ichard H assett, vice-president of 
Hassett Food M arts, Inc., franchisors for the convenience 
stores headquartered in  Chicago.

“O ur plans are to  open a t least six stores this year
—  one each in Ann A rbor and Farm ington, and three 
in Pontiac." H assett told T he Food D ealer. This is in 
addition to the new Convenient Food M art store just 
opened at 1051 Novi R oad in Northville, he said.

Owners of the new unit are M r. and M rs. John 
Sewell. Mr. Sewell was formerly a tool and die m aker 
for 25 years in Farm ington, who, along with his wife 
Tilly, decided to get into the convenience store busi­
ness. The Sewells recently held their grand opening sale. 
In addition to  the new owners, Dave Sewell helps in the 
store and is interested in opening a un it soon himself.

Ray Dutmers New Spartan 
Executive Vice-President

Raym ond M. Dutmers, assistant general m anager of 
Spartan Stores, Inc., an A FD  member, has been nam ed 
executive vice-president of the food distribution firm, 
it was announced by Joseph G. Foy, president. D utm ers 
has been assistant general m anager since 1952, and was 
appointed vice-president of operations in  1960.

We never thought our agency could create another 
to m atch the “Red Pop” commercial for attracting  audi­
ence attention. B ut they' have. The new one will sell 
“FRQSH,” Faygo’s recently developed low-calorie grape
fruit-lemon drink. O ur chemists say there a re  th ree really  
good tasting  low-cal drinks available today. Faygo’s 
F rosh and “Red Pop” get two of the ir votes.

C oca  C o la ’s  F re sca  gets the other.

Advertisement

Would You Like 
More Sales

SEALTEST FOODS' STORE SALES 
DIVISION WILL BE HAPPY TO 
SUPPLY YOU WITH INFORMATION  
GATHERED FROM A  WIDE VARIETY 
OF SOURCES TO HELP YOU 
ANALYZE YOUR ENTIRE STORE.

CALL Tl 6-5700

(ASK  FOR STORE SALES)
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ASP 's fiebich Heads Retail 
Segment of U.S. Bond Drive

Ted J, Fiebich, D etroit district manager for Great 
A&P Tea Co., has been nam ed chairm an for the retail 
division of the 1968 U.S. Governm ent Bond Drive for 
the greater D etroit area. ( I t  is the first time a food re­
tailer was nam ed to head the retail segment.)

Following the announcem ent, Fiebich immediately 
nam ed six foodmen to  coordinate the campaign to area 
grocers and superm arket operators. They are: Don 
LaRose of Food G iant Super M arkets (he’s chairm an of 
the A FD ); Sam F ink  of G reat Scott, an A FD  director; 
Bernard W eisberg of Chatham, an A FD  member; How­
ard Gifford of Kroger; Ike M oore of Allied (Wrigley- 
Packers); Paul Borm an of Borm an Foods (Farm er Jack); 
and E d Deeb of the Associated Food Dealers.

Fiebich urges all local retailers to support the 1968 
Share-In-Freedom  Savings Bonds Campaign. The in­
tensive campaign, will run through the end of May, and 
is designed to step-up purchases of U.S. Savings Bonds 
and the new Freedom  Shares via the Payroll Savings 
Bond-A-M onth plans.

F iebich pointed out that merchants can assist in the 
following manner:

1— Conduct a promotion among employees to in­
crease participation if the Payroll Savings Plan now is 
offered. If not, install the plan and encourage employees

Specialty Foods, an AFD member, has introduced 
H am town’s Sloppy Joe Pizza, a new snack item with 
ham burger topping. The new product is unique in that 
it could be baked with the wrapper intact or off the 
package. It is being supported by strong radio adver­
tising.

T H E  WA Y N E  S OAP  
COMP ANY

Growing Thru Giving 

Good Service

BUYERS OF BONES 

FAT, TALLOW & RESTAURANT GREASE

700 L E IG H  STR EET 
VI 2-6000 D E TR O IT  17. M ICH

allied member

to  sign up for systematic purchases of Series E  Savings 
Bonds and Freedom Shares.

2— Display Savings B onds/Freedom  Shares posters 
in store windows.

3— Use drop-ins and slogans prom oting Savings 
Bonds and Freedom Shares in display newspaper ads or 
handbills.

4— Enclose a Treasury leaflet with M ay mailings to 
customers.

5— Install a window display promoting Savings 
Bonds and Freedom  Shares. This may feature a  patriotic 
theme centered around such a symbol as the Flag, the 
Liberty Bell, the American Eagle, or the M inute M an.

General Chairman of the 1968 Bond Drive is W. D. 
MacDonnell, president of Kelsey-Hayes Company.

BIG on F L A V O R ! —  BIG on V A L U E ! 
BIG on FR ESH N ESS!

T I P  T O P  B A K E R S
IN FLAVORGUARD OLEPHANE WRAPPER 

3600 TOLEDO Phone TA 5-6470
SUSTAINING MEMBER

Thriving Wholesale 
House For Sale

Successful wholesale butter, egg and insti­

tutional company for sale. Established 39 

years. Business is 90 percent cash-and-carry. 

In heart of Eastern Market. No fixtures to 

buy. Will take $20,000 to handle it. Must 

retire due to ill health. Curiosity seekers 

stay away.

Write Box 30 
The Food Dealer 
434 W. Eight Mile Road 
Detroit, Mich. 48220
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Nat'i Association Convention 
August 18-22 In Puerto Rico

T h e  81st annual convention of the National Asso
ciation of Independent F ood Retailers (NA IFR ) will be 
held August 18-22 at the beautiful A m ericana H otel on 
the beach at San Juan, Puerto Rico, it was announced 
by D onald LaRose, president.

The convention, consisting of five fun-packed days 
and four nights, including round-trip  jet transportation, 
rooms, brunch and dinner each day, is a real bargain 
at a fabulous price of $299 per person.

Convention chairm an D avid Deerson of New York, 
promises N A IF R  members and guests one of the finest 
conventions yet, com plete with activities for the children 
and ladies.

Those interested in attending, should phone the 
Associated F ood Dealers at 542-9550 to m ake your 
reservations. Or, you can write the A FD  at 434 W. 
E ight Mile R d ., Detroit, M ich. 48220. A  note to those 
who plan to attend: a $25 deposit is required with each 
reservation; and no reservations can be made after July 
15. So hurry and make your reservations today!

Detroit RENDERING Company

S I N C E  1 8 5 0

SUPERIOR SERVICE -  TOP MARKET VALUES

TAshmoo 6-4500

" First We Render Service"

ALLIED MEMBER

★  ★ ★ ★

100% HARDWOOD 
BRIQUETS

and Lighter Fluid

•

Commercial Brokerage Co. 

Phone VI 1-8334

LEPIRE PAPER & TWINE 
COMPANY

2971 BELLEVUE Phone: WA, 1-2834

Detroit’s Premiere Paper Supplier to Food Merchants 
Top-Qaality Merchandise at the Right Prices 

An Original Snpplier-Member of the Association 
Serving Food Merchants Since 1903
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KOEPPLINGER GETS 
NEW GENERAL MGR.

A ppointm ent of R ay R. Koepplin
ger to succeed R obert K. Bohringer 
as general m anager of Koepplinger’s 
Bakeries, Inc., an A FD  member, has 
been announced by Mrs. A nna 
Koepplinger, the com pany’s presi
dent. The announcem ent stated that 
Mr, Bohringer, who recently retired 
from his m anagerial post, would con
tinue to  serve Koepplinger’s as a 
consultant and m em ber of the board 
of directors.

VLASIC ACQUIRES 
PICKLE FIRM

The merger of Vlasic Food P rod
ucts Co., an A FD  member, of D etroit, 
and Louis Shupak Co., Philadelphia, 
each producers and m arketers of 
pickles and allied products, through 
a stock exchange, was announced by 
both firms. Vlasic will become the 
parent firm, and Shupak a subsidiary.

A lbert D ubin, Vlasic president, 
said the merger brings Vlasic its first 
plant facilities outside Michigan and 
a base from  which to  move into the 
“megapolis corridor” between Boston 
and W ashington which contains the 
greatest U.S. population concentra­
tion.

PETERSON & VAUGHAN  
ELECTS SW ANSON  
NEW PRESIDENT

R obert L . Swanson was elected 
the new president of Peterson & 
Vaughan, Inc., an  A F D  member, at 
the annual meeting of the firm held 
held recently. Swanson will take over 
the position held by Earl W . Peter­
son, who died suddenly in  M arch.

Eugene W . Peterson becomes vice­
president, and Orville V  Vaughan, 
secretary-treasurer. R obert L. H eritier 
will continue as a director of the 
firm. T he food brokerage firm was 
founded in  1937.

NEW NEW NEW
Sloppy Joe Pizza -—• Bake in Bag

For Service Call

SPECIALTY FOODS CO., INC
6773 E. DAVISON -  PHONE (313) 365-6330 

DETROIT, MICHIGAN 48212

HELP KEEP AMERICA STRONG
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